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Introduction
What’s your name? 
What’s your project? 
How far along is your book proposal? 



What a book proposal has 
to do:

• Show the publisher you can write 

• Show the publisher there’s a market 

• Show the publisher you’re (one of) the best 
people to write this book



Why a Book Proposal
Ideally, to sell your book so you can 
get an advance and spend __ 
months/years writing the manuscript, 
knowing you have a publisher.

It helps you figure out what your 
book is about.



Basic Parts of a Book 
Proposal

• Title Page 

• Table of Contents 

• Synopsis/Overview 

• About the Author 

• Marketing 

• Chapter Outline 

• Sample Chapters



Title Page
• Title of Book (ensure 

it’s good) 

• Subtitle (possibly) 

• Approximate Word 
Count 

• Name and Address



Table of Contents

• Self Explanatory 

• Use Times New 
Roman 12 for 
everything



Synopsis/Overview

• Start with a hook  

• Then explain what your book is about, 
including theme 

• Use the voice of your manuscript 

• Typically 3rd person 

• 250-1000 words



Overview Sample 1



Overview Sample 2



Overview Tips
• Possible Structure 

• Paragraph 1: Hook 

• Paragraph 2: What it’s really about (nuts & 
bolts) 

• Paragraph 3: Theme/Interest/Connections 

• Paragraph 4: Details (Word Count/Audience/
Killer Closing Sentence) 

• If you’re unsure how to start, read the 
summaries of published books in your genre



About the Author
• Answers the question: why are you the best person 

to write this book? 

• Include relevant background information, specialized 
knowledge/experience, and publication information. 

• In other words, it shows expertise and knowledge.  

• It can include your platform, or you can keep in short 
and put your platform in your marketing section.



About the Author Sample



About the Author Sample cont



About the Author Tips

• Try to view it from the publisher’s point of view 

• Who are you? Why are you (or should you) 
writing this book? What is your expertise/
experience? 

• Read several author bios in your genre (on 
publishers’ websites, the backs of books)



Marketing
• SUBTOPICS:

• Target Audience 

• Comparative Titles 

• Platform  

• Promotional Plan 

• Testimonials/Blurbs



Marketing: 
Target Audience

• Who’s going to benefit from this book? Who’s 
going to buy it?

• You may have a Primary Target Audience and 
a Secondary Target Audience

• Consider doing some research (Publisher’s 
Weekly, Google Search…)



Marketing: Target Audience
• Google Search:

•  

• Consider adding a key word related to your 
manuscript (e.g. parenting, personal finance)



Target Audience Sample



Marketing: Target Audience
• BRAINSTORM:

• Who is likely to buy your book? (primary 
market)

• Who could buy your book (secondary 
market?

• HELP EACH OTHER OUT.

• WRITE IT.



Marketing: Comparative Titles
• select titles published in the past 5 years

• avoid comparing yourself to massively 
successful books

• consider books with the same 

• subject matter

• target audience

• voice



Marketing: How to Find Comparative Titles

• be well read in your area

• participate in social media around your topic 
(Twitter chats, Facebook groups)— ask them!

• do an Amazon search

• sort by “books” or “children’s books” 

• then  “publication date” 

• When you get your Amazon search results, 
click on the book and scroll down to see 
“Books 



Marketing: How to Find Comparative Titles



Marketing: How to Find Comparative Titles



Marketing: How to Find Comparative Titles

• Library Search (calgarylibrary.com)

• Click “advanced search” 



Marketing: How to Find Comparative Titles

• Google search. 

• Click “advanced search” 



Marketing: How to Find Comparative Titles

• Search for Comparative Titles. Try an 
advanced search:

• an Amazon search

• a Calgary Public Library search

• a Google search 

• aim for 5-10 titles published in the past five 
years



Marketing: Comparative Titles
• Compare your book to the five comp titles

• Be positive, and emphasize what your book 
does.

• You are simultaneously proving that there is 
a market (your book is like these books!) and 
that your book is different (your book is 
unlike these books!)



Marketing: Comparative Titles



Marketing: Comparative Titles



Marketing: Comparative Titles
• How do you stay positive (and show 

your book is better)?

• TIP: Read the Amazon and 
Goodreads 3-star reviews.



Marketing: Testimonials/Blurbs
• You don’t need these…but they help.



Marketing: Testimonials/Blurbs

• Who do you know well that could blurb a book?

• Who are you acquainted with who could blurb a 
book?

• Who would your dream blurb be? Start building 
relationships; social media is a great way to start 
as is being kind, engaging, and generous.



Marketing: Your Promotional Plan

• Promise only what you’ll do.

• Do you have any speaking engagements? media 
contacts/experience? Include them.



Chapter Outline
• Create an annotated chapter outline. This is a “tell” 

document. The structure should be apparent.



Sample Chapters
• These must be near perfect. Workshop them. 

• Usually include the first chapter.

• Check the publisher’s (or agent’s) submission 
guidelines. ALWAYS follow them.

• (Also, track publishers who you’d like to work 
with — use Calgary Library or Publisher’s 
Marketplace).



Extras
• Consider checking out Manuscript Wishlist 

#MSWL and Manuscript Academy

• Consider Twitter Pitch Parties

• Follow agents/editors you’d love to work with

• Read read read in your genre

• Write write write



Final Words from Anne Lamott

QUESTIONS (Evaluation…)  



My contact info:
*Don’t forget to fill in an evaluation 

for AWCS 

Thank you, and good luck!

QUESTIONS?  
(and possibly answers)


